Running Head: PR ISSUES IN ORHGANIZATIONS	1
PR ISSUES IN ORGANIZATIONS		2







PR Issues in Organizations
Student’s Name
Institution
Date


PR Issues in Organizations
[bookmark: _GoBack]Public relations are one of the most important elements of every organization. They are implemented with the goal of transforming customers’ attitudes towards the organization to promote particular goods or services. Many public relations blunders occur due to various reasons. Foremost, improper management of Public relations efforts results in unsuccessful implementation of PR strategies. Also, poor communication between the management and the public relations personnel may hamper the accomplishment of PR efforts (Brunner, & Smallwood, 2019). Besides, redundant efforts as well as a waste of time and funds as a result of improper PR planning. However, with due diligence, these public relations blunders could be avoided. 
There are several public relations blunder or errors witnessed in 2019. Some of them include Boeing and the 737 Max crisis, the US college admission scandal, Pharma’s opioid problem, Gillette’s #MeToo campaign, and many more. The blunders that befell the public relations of the organizations were appalling. The reputations of the companies were highly compromised and strained with the avoidable errors they incurred. 
When public relations blunders or errors are left unresolved, they will have dire consequences on the company. This may encapsulate losses in finances used in the marketing and non-marketing activities of the firm. Nonetheless, the blunders or errors can be resolved using various ways. The management, the public relations personnel as well as the marketing teams has to take responsibility by collaborating together to ensure that public relations is more marketing-oriented (Waller, 2020). It is vital for public relations team to take care of both marketing-oriented efforts and non-marketing operations in the company. This will help the company to properly plan for operations and ensure that they are accomplished on time. It is essential for companies to examine the efficacy of a public relations program since it influences the sales level of the products and services of the firm. Also, it provides useful information regarding the customers’ perceptions on the firm.
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